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Back to
basics with

Unadressed
Admail

Understanding Unaddressed

Admail as a marketing tool

By Henry Tse

inkedin, Facebook, Groupon, YoulTube,
Ebay; Amazon, Google etc._ . SN
the commercialization of the internet
in the early 1990s, there has been a chronic
/7 marketing preoccupation onthe web.
According to Google software engineers,
today thete are over a trillion unique urls in
ExisteEnce.

The prablem with marketing on the web, reminds me of an ol printad frem
the 705 - *Daing business without advertising is like flexing your muscles in the
dark, yiou know what you are daing, but nobady else does!l”

With the spatlight on the worldwide web, maybe its time to go backto
basics; good aldsnailmail. Since 1903 Canada Post has been the backbone
far communications for bath house holds and businesses. The reality is mast
businesses today use email as their main form for bath new and existing
CUstomer communications.

Ihe minute a business stops grow ing is the dayitis destined to be the
passible target of a takeover and/or the start of its path to ablivion. Ward
of mouth and referrals are by farthe mast effective form of advertising for
businesses. The maostvaluable companies ga to great leng ths to protect their
brand to ensure good will and pub lic re lations, respective by,

Ihe only sure way abusiness continues to grow i with dedicated dallars
towards marketingand advertising. Even the largest franchises of today,
which account foraver 7006 of all retail sales, rely heavilyen local, regional and
mass advertising.

Az 3 marketing consultant specializing in Unaddressed Admailsince 1995,
| have facilitated in the distribution ofaver 30,000,000 pieces of Unaddressed
Admail. | have had the privilege toworkwith a wide range of clients, from
local ma/pa shops in strip plazas, to large institutional and govemmental
atganizations, wha have made Unaddressed Admaila key ongaing component
of their advertising program.

Unad dressed Admailis a distribution service offered by Canada Pastforthe
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delivery ofyour newsletters, sunveys, flyers, postcards, coupans, brachures,
magazines, etc. Based on your target market, you are able to precie y
target by geographic, demagraphic and/ar the [ifestyle information ofyour
astomers. Unaddressed Admail helps you target customers that are mare
likely to res pond toyour message with less waste, more focus and better
results. Actass the country or just dawn the street, Unaddressed Admail offers
RO land value for youradvertising dollar.

Justsome of the benefits af Unaddressed Admail:
= target marketing
- areliabledelvery force
- cost effective

nowaste

noduplication

noexpensive mailing |ists are required
« quarantesdtobedelvered

With Unaddressed Admail you are able to target just houses, apartmenty
condas, businesses areven farms. Inmy needs analysis and evaluation with
miyclients, we identify who their custamners are and using the latest Census
data {example - age, income, geagraphic demagraphic, dwelling, marital/
wiork status et} as “filters”, we runa report called Geopast Plus {this year, being
reintroduced as Data & Targeting Solutions) anda new and powerful tool called
Precision Targeter. Once mailing preferences are entered, information isthen
pracessad in “reak-time".

Oneof the masteffective programs | put togetherwas for Pizzaville
and Panzerotta Pizza, which theycontinue 1o Wse today 1o target business-
to-business customers. Motenlyis itaffordable on a manthly basis forits
franchisees, on-line sales have consistently increased because businesses tend
to place |larger arders vs. single family or “late night”* arders.

On the residential side, our clients include everyane fram Starbucks {for new
store openings and product promaotions), to Wal-Mart/Amart Centres, some
of the largest builders in new canda/home sales and many property rentals.
We also have many seasonal advertisers - fitness centres, weight kass, lawn
care, paving, poal, maid services, carpet cleaning, etc. Year-round advertzers
nclude dentists, insurance and real estate
agents.

One of the biggest mistakes | find &
with small businesses that take itupon
themselves to design theirawn flyers, and ‘3& brsiness
are then disap pointedwith the results.

I'hey understand their business but their without

background is in nat in marketing argraphic EdUE}’ffoﬂg
design, aften they take their AD froman i< libe ﬁ&l’i‘ﬂg
existing directory or magazine and rEprint

them faruse asa postcard or flyer. They do your muscles
nat understand that fhvers need to be loud in the dﬂi"k; you
and ke headlines are required to catch a b ha

new customers attention. When a customer now w f}'ﬂu

tumns orrefers to a directory, they already
knaw the product or industry/business
service classification they are seeking. Often,

v Continied on page &

are doing, but

April 2012 |5

MASS DIRECT/UNADDRESSED



DIRECT MARKETING

Vol. 24« No. 12 April 2012 THE ART & SCIEMCE OF PREDICTAELE MARKETING

v Continued from page 5 demands and gives themthe option afeither

rece iving Unagdressed advertising material

they are only looking for the name of the arnat. Similar to email UNSUBSCRIBE; toopt
business, address, telephone numberar cutsimply put a red dat or label on your mail
SOmE assutance that kend b MO Admaail.
credibility ike credentials Unlike private

ar assaciation, etc. befare ditribution services,
cantact or making an ¢ it's never left piled in an
appaintment. Sﬂﬂﬂighf on the Apartment, or warse,

In addition toutilizing 1oorldinice LL-"-Er'_'.I', the customer's porch ar
bright cakours and graphics, s driveway. The primary
the keyto anetfective fher mﬂ}’bE it s fime advantage forusing
includes an irresistible e gﬂ- hack o Unaddressed Admail
offerstarting with proven - s that it s delivered
headlines like "NEW”, "SALE, bﬂSIES’ g oodold by Canada Post letter
“WAREHOUSE SALE: *AT LAST® sncil mail.” carfiers. Your message
TNOWE, N TRODUCING®, 5 delivered right to the
THOW TOC, “WANTEL”, "P LIBLIC rmailbo by chaice.
SALES TNOTICE, etc. Within In s urnmary, qiven
and tied ta the headline, yvour affer should the costof mass advertising today, especially
emphasize productservice features and if o are a local or regional business, with
benefits, cost savings, create a sense of Unaddressad Admaildirect marketing, you
urgencywith a deadline, limited quantities, can target your market, and ifdesigned
and finally how to reach you - address, propetly, will create an immeed iate res ponse,

telep hane, hours, emnail, webs ite, et aften in the formofa new customer, sales
lead orcash salel
Consumers Choice Program

Sirnilar to the CRTE telemarketing *0O NOT Hernry Tse is President of Bench

CALL List Program, Canada Post respects Strength Mail Associates. He can be
the privacy of househalders through reached at hise@bsma.ca or416-817-
theirConsumers Choice Program. It was 8897 Formaore informabion on Bench

developad in response toconsumer Strength visit wuwe bsma.ca
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What’s new

For Unaddressed
Admail: changes &
updates for 2012

Canada Post continues to modernize
their equipment and move into the digital
age. Some key changes and highlights for
Unaddressed Admail for 2012 include:

NEW - 2012 Unaddressed Admail Price Sheet
Price increases to Unaddressed Admail™
effective January 16, 2012, For detailsreferto the
2012 Unaddressed Admail Non-Contract Price
Sheetat www.canadapost.camotice

Qualifying customers may have access to
loweer prices by signing an Agreement. To
obtain an Agreement-specific Price Sheet,or for
further details, contact the Commercial Service
Networlat 1-866-757-5480.

NEW - 2012 Unaddressed Admail Customer Guide
The 2012 [Unaddressed Admail Customer Guide,
effective January 16, 2012 ww.canadapost.caf
notice

Enhancing Your Unaddressed Admail Experience
with Canada Post’s Predision Targeter Application
You now have access to a new and exciting
interactive targeting, pricing and order
application: Precision Targeter will make it
easier forsmall and medium-sized Unaddressed
Mdmail customersto execute Unaddressed
Admail mailings and get the most out of their
marketing campaigns.

Introduction: Save 10%-0ff Unaddressed Admail
Seasonality Discount

Effective January 16, 2002, Canada Pest began
offering a 10% Seasonality Discount on postage
for Unaddressed Admail mailings de posited
during the months of Jamary, February, hune,
July, August and December, when Unaddressed
Mdmail volumes are lowest.

NEW List of High Demand Routes (HDR) subject to
1.5 Cents Premium

Effective April 23, 20012, High Demand Rowutes
defined as having more than 7.5 Unaddressed
Admail items on average per address, perweek.
Today, 24% of these routes have more than

10 items per address, perweek. For HDR listf

updates

Large volume shipments

Canada Postsupplied recyelable plastic skids
are recommend. Brick piled to the edge and
opposite for each additional row to amax of
L5M or SO0 Kz, (5°-ft /1,985 Ibs.) ONLY Block
Design Wooden Pallets measuring 48" x 407
with minimum 4" inch opening for forks and 5°
from the floor. Further, No bottom deck hoard
obstruction and fork access from all sides.
Fallets with critical defects such as exposed
nails, missing wood panels, decay and or
damaged skid pallets WILLMNOT be accepted
by CPC. Ensure All Containers, Pallets and
Monotainersare Labelled Comectly.
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By Henry Tse

inkedin, Facebook, Groupan, Youlube,
L Ebay, Amazon, Goagle,etc .. since

the commercialization of the internet
in the early 1990, there has been a chranic
/7 marketing preaccupation antheweb.
Acoording to Gaogle software engineers,
today there are avera trillian unique urk in
existence.

The prablemn with marketing on the web, reminds me of an okd printad from
the 705 - * Daing business without advertising is like flexing vour musclesin the
dark:you know what you are daing, but nobady else daesl”

With the spatlight on the worklwide web, maybe it’s time to gobackto
basics; good ald snail mail. Since 1903 Canada Post has been the backbone
for comimunications for both households and businesses. The reality s mast
businesses today use emnail as their main form for both new and existing
CUStOMET COMMUNIcatians.

The minute a business stops growing i the dayitis destined to bethe
passible target of a takeover and/ar the star of its path to ablivion. Word
aof mauth and referrals are by farthe mast effective form of advertising far
businesses. The maost valuable companies go to great kengths to protect their
brand to ensure good will and public relations, respectively.

The anly sure way a business continues to grow iswith dedicated dallars
towards marketing and adwertising. Even the largest franchises of taday,
which account forover 7006 of allretail sales, rely heavilyon local, regional and
rass advertising.

Az a marketing consultant specializing in Unaddressed Admailsince 1995,
| have facilitated in the distribution of over 30,000,000 pieces of Unaddressed
Admail | have had the privilege toworkwith awide range of clients, from
local ma/pa shops in strip plazas, to large institutional and govermnmental
afganizations, who hawve made Unaddressed Admaila key ongaing companent
aof their advertising program.

Unad dressed Admail s a distribution serviee affered by Canada Past farthe

delivery of your newslketters, surveys, flyers, postcards, coupans, brochures,
maqazines, etc. Based on your target market, you are able to precisely
target by geographic, demagraphic and/or the lifestyle information ofyour
customers. Unaddressed Admail helps yvou target customers that are mare
likely to respond toyour message with less waste, mare focus and better
results. Across the country or just down the street, Unaddres sed Admailaffers
RGland vale for youradwertising dallar.

Justsome of the benefits of Unaddressed Admail:
= target marketing
« aneliabledelivery fore
+ cost effective
+ nowaste
= naduplication
= noexpensie mailing lists are required
= quaranteedtobedelivered

With Unaddressed Admail you are able ta target just houses, apartment/
aondaos, businesses areven farmes. Inmy needs analysis and evaluation with
myclients, we identify whao their custamers are and using the latest Census
data {example - age, income, geagraphic e mographic, dwe lling, marital/
wiark status etc ) as “fiters’, we tuna repartcalled Geopast Plus {this vear, being
reintraduced as Data & Targeting Selutions) anda new and powerfultool called
Precision Targeter. Once mailing preferences are entered, information s then
pracessed in “reaktime’.

One of the mast effective programs | put togetherwas for Pizzaville
and Panzerotta Pizza, which theycontinue to use today to target business-
to-business customers. Notanlyis itaffordable an a monthly basis forits
franchisees, on-line sales have mnsistently mcreased because businesses tend
to place larger arders vs. single family orlate night* arders.

On thetesidential side, our clients include everyane from Starbucks (fornew
stofe openings and product promotions), to Wal-Mart/Smart Centres_ some
af the largest builders in new conday’home sales and many property rentals.
We alsa have many seasanal advertisers - fitness centres, weight loss, lwn
care, paving, poal maid services, carpet cleaning, etc. Year-round advertisers
inclidedentists, insurance and real estate
agents.

Oneaofthe biggest mistakes | find &
with small businesses that ake itupon
themselves to design theirown flyers, and % business
are then dizap painted with the results.

They understand their business but their without

background & in nat in marketing or graphic ad[)e}fffsfng
design, often they take their AD from an is like Hexmg
existing direc tory armagazine and reprint

them foruse asa pastcard or flyer. They da your muscles
nat understand that flvers need to be loud inthe dﬂl’.{i’,‘ you

and key headlines are required to catch a
new customer's attention. Whena customer
tums ar refers to a directary, they already
know the product ar industry/business
service classification they are seeking. Often,

know what vou
are doing, but

nobody else

o
v Continued on page 6 does!

v Continued from page 5

they are anly looking for the name of the

business, address, telephone numberar
some assurance that lend

credibility like credentials
arassaciation, etc. before

contact or making an

i

demands and gives themthe aption of either
receiving Unaddressed advertsing material
arnat. Similar toemnail UNSUBSCRIBE, taopt
outsimply puta red dot or label on your mail
b HOY Admail.

Unlike private
distribution services,
its never left piled in an

Appaintment. S,DOﬂrfghf onthe  apartment orworse,

In addition toutilzin I & CLS T TTET s

. q_ wiorldinide [UE‘b, thfcu;t-::m-ﬁr 5 p-_crch ar
bright colours and graphics, vy . driveway. The primary
the keyto aneffective flyer maybe it's fime advantage forusing
includes an irresistible ngO back o Unaddressed Admail
offerstarting with praven . F isthat it s delivered
headlines like "NEW”, "SALE", b'{IS.!'CS,. 8 . ?Id by Canada Post letter
"WAREHOUSE SALE, AT LAST, snail mail. carmers. Your message

"NOW® N TRODUCING®,
"HOW TN, “WANTELD?, "PLIBLIC
SALE, "MOTICE, etc. Within

and tied to the headline, your offershould

emphasize productService features and
benefits, costsavings, create a senmse of

urgencywith adeadline, limited quantities,

and finally haw to reach you - address,
telep hane, haurs, email, website, etc.

Consumers Choice Program:

Similarto the CRTC telemarketing “00O MOT
CALL List Program, Canada Post respects

the privacy of househalders through
theirConsumers Chaice Program. Itwas
developed in tesponse toconsumer
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Insummary, given

the costof mass advertising today, especially
if you are a local orregional business, with
Unaddres sed Admaildirect marketing, you
can target your market, and ifdesigned
praperly will create an immediate res ponse,
aften in the farm afa new customer, sales
lead arcash salel

Henry Tae is Presidentof Bench
Strength Mail Associaies. He can be
reached at hise@bsma.ca or416-817-
8997 For maove information on Bench
Strength visit wuw bsma.ca
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What’s new

For Unaddressed
Admail: changes &
updates for 2012

Canada Post continues to modernize
their equipment and move into the digital
age. Some key changes and highlights for
Unaddressed Admail for 2012 include:

MEW - 2012 Unaddressed Admail Price Sheet
Price increases to Unaddressed Admail™
effective Jlanuary 16, 2012, For detailsreferto the
2012 Unaddressed Admail Non-Contract Price
Sheet at www.canadapost.ca/notice

Qualifying customers may have access to
lower prices by signing an Agreement. To
obtain an Agreement-specific Price Sheet,or for
further details, contact the Commercial Service
Networl at 1-866-757-5480.

MEW - 2012 Unaddressed Admail Customer Guide
The 2002 Unaddressed Admail Customer Guide,
effective lanuary 16, 2012 ww.canadapost.cal
notice

Enhancing Your Unaddressed Admail Experience
with Camada Post’s Predision Targeter Application
You now have access to a new and exciting
interactive targeting, pricing and crder
application: Precision Targeter will make it
easier forsmall and medivm-sized Unaddressed
Mdmail customersto execute naddressed
Admail mailings and get the most out of their
marketing campaigns.

Introduction: Save 10%-0ff Unaddressed Admail
Seasonality Discount

Effective January 16, 20012, Canada Pest began
offering a 10% Seasonality Discount on postage
for Unaddressed Admail mailings de posite d
during the monthsof lanoary, February, June,
July, August and December, when Unaddressed
Mdmail volumes are lowest.

MEW List of High Demand Routes (HDR) subject to
1.5 Cents Premium

Effective April 23, 2012, High Demand Routes
defined as having more than 7.5 Unaddressed
Admail items on average per address, perweek.
Today, 24% of these routes have more than
10items per address, perweek. For HDR list/

updates

Large volume shipments

Canada Post supplied recyelable plastic skids
are recommend. Brick piled to the edge and
opposite for each additional row to a max of
L5M or S0 Kg. (5°-ft /1985 1bs.) ONLY Block
Design Wooden Pallets measuring 487 x 40"
with minimum 4" inch opening for forks and 5°
from the flocr. Further, No bottom deck board
obstruction and fork aceess from all sides.
Pallets with eritical defects such as exposed
nails, missing wood panels, decay and or
damaged skid pallets WILLNOT be accepted
by CPC. Ensure All Containers, Pallets and
Monotainersare Labelled Correctly.

Back to
basics with

Unadressed
Admail

Understanding Unaddressed

Admail as a marketing tool

By Henry Tse
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inkedin, Facebaok, Groupon, YouTube,

Ebay, Amazon,Google, et . singe

the commercialization of the internet
in the early 19905, there has been a chranic
A7 marketing preoccupation anthe web.
According to Google software engineers,
taday there are aver a trillion unique urls in
existence.

The prabler with marketing on the web, reminds me of an ol print ad friom
the 7k - " Doing business without advertising is like flexing your muscles in the
dark; vou know what you are daoing, but nabady else does!”

With the spatlight on the warkdwide web, maybe its time to gobackto
kasics; good aldsnail mail. Since 1903 Canada Post has been the backbone
far communications far bath house holds and businesses. The reality is maost
businesses today use emnail as theirmain form for bath new and existing
Customer communications.

Ihe minute a business stops grawing is the dayitis destined to be the
passible target of a takeover and/or the start of its path to eblivien. Waord
aof meuth and referrals are by farthe maost effective form of adwertising for
businesses. The mostvaluable companies go to great kengths to protect their
Brand toensure goodwill and pub lic relations, respactive by.

The anhy sure way a business continues to grow i with dedicated dallars
towards marketing and advertising. Even the largest franchises of today,
which acoount for over 7% of al | retail sales, rely heavilyan lacal, regional and
mass advert sing.

Az amarketing consultant specializing in Unaddressed Admailsince 1995,
| have facilitated in the distribution ofower 30,000,000 pieces of Unaddressed
Admail. |have had the privilege towarkwith a wide range of clients, from
lacal ma/pa shaps in strip plazas, to large institutional and govemmental
arganizations, whao have made Unaddreszed Admail a key ongoing component
of their advertising pragram.

Unad dressed Admailis a distribution service offered by Canada Past farthe
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delivery ofyournewsketters, surveys, flyers, past cards, coupans, brochures,
magazines, etc. Based an your target market, you are able to precie y
target by geographic, demagraphic and/arthe lfestyle information afyour
customers. Unaddressed Admail helps yvou target customers that are mare
likely to res pond tovour message with less waste, nore focus and better
results. Acrass the country or just down the strest, Unaddressed Admail offers
RO 1and value for vour adwertising dollar.

lustsame of the benefits of Unaddressed Admail:

target marketing

a reliable delivery force

ot effectve

nowaste

nodupliation

naexpensiie mailing lists are reguited

quaranteed to ke delvered

With Unaddressed Admail vou are able to target just houses, apartment!
condas, businesses oreven farms. Inmy needs analysis and evaluation with
ryclients, we identify whao theircustomens are and using the latest Census
data {example - age, income, geagraphic demagraphic, dwe lling, marital/
wiork status etc } as “filkers”, we run a report called Geopaost Plus {this year, being
reintroduced as Data & Targeting Solutions) and a new and powerful tool called
Precision Targeter. Once mailing preferences are entered, information & then
processed in “reaktime”.

One of the mast effective programs | put togetherwas for Fizzaville
and Panzemotta Pizza, which theycontinue to use today to target business-
to-business customers. Notonlyis taffordable an a month by bass forits
franchisess, an-line sakes have consistently increased because businesses tend
to place larger arders vs. single family o “late night” orders.

On the residential side, our clients include everyone from Starbucks (fornew
stare apenings and product promaotions), to Wal-Mart/Smart Centres, some
aof the largest builders in new conda/home sales and many property rentals.
We ko have many seasonal advertisers - fitness centres, weight koss, lawn
care, paving, poal maid services, catpet cleaning, et Year-round advettisers
include dentists, insurance and real estate
agents.

Oneofthe biggestmistakes | find is
with small businesses that take itupon
themselwes to design theirawn flvers, and ‘@ husiness
arethen deappointed with the results.

They understand their business but their without
background & in nat in marketing orgraphic HdUE}"Ifoﬂg
design, often they take their AD from an T :

: is like flexin
existing directon ormagazine and reprint g
thern foruse as a postcard or fiyer. They da your muscles
nat understand that flvers need to be loud in the dﬂ}’.lf?; you
and ke headlines are required to catch a b ha
neww customer’s attention. When a customer now w. fyou

tums orrefers to a directory, they already
knaow the praduct ar industry/business
service classification they are seeking. Often,

are doing, but

nobody else

IF”
v Continued on page & does!

UNADDRESSED

DIRECT MAILING
SERVICES

www.unaddressed-direct-mailing-services.com
Contact Steve Falk 1.888.261.2584 x301

Powered By
prime

vl



DIRECT MARKETING

THE ART & SCIEMCE OF PREDICTAELE MARKETING

Vol. 24« No. 12 April 2012

6 April 2012

MASS DIRECT/UNADDRESSED

Canada Post
launches free
online targeting
tool for direct
marketing

Helps small & medium-sized
businesses better target their
marketing efforts

malland medium-sized businesses across Canada can

ncve find and bettertarget prospective customers

with an easy-to-use online toal offered byCanada
Post. Precision Targeter allows businesses tozera inan
theirtarget customers at the neighbouthood leve | based
andemagraphic information such as househal income,
education, age and marital status.

The free tool combines Canada Post’s comp lete address
databasewith Canadian census data to provide detailed
infarmation so direct marketing becomes mare targeted.
Users can plan, price and place their Unaddressed Admail
ardersin minutes, 24 hours a day.

*This unique tool pravides smallk and medium-sized

businesses more marketing insight than ever before” says
Laurene Cihasky, SeniorVice President, Data and Integrated
Marketing Solutions at Canada Post. "Canada Post is the
anly company that has access to everny single mailbox in
the country. By com bining this netwark with demagraphic
infarmation, we've created a powerfultool thatany business
awnerwillvwant to add to theirmarketing tool kit
Lking Precision Targeter, custamers can:
larget theirmailings by identifying prospective customers
based on location or praximity toa specificaddress and
demaographic filters;
Refine theircampaigns by selecting specific letter carrier
reites, ar by deselecting some afthe routes identified by
the ool
Review, at a glance, their estimated mailing costs atevery
stepand adjust the numberafmail pieces tosuit their
budget:
Download theircustamized targeting analysis directlyor
send ittoa third-party mail service provider;
Place arders for Unaddressed Admail mailings using easy-
to-fol ke instructions and video tutarials:
Pay far their Unaddressed Admail orderusing anappraved
CanadaPost methad of payment including credit card ar
CanadaPostaccount;
Save their customized targeting analysis on a secure Canada
Post site to reuse or madify it for future ampaigns.
"Promation via Canada Post's Unaddressed Admail service
remains ane af the mast effective and affordable ways for
any business tareach theirtarget customers,” adds Cihas ky.
In fact, a studyon mailadvertising conducted lastOctober
by Millard Erown revealed that physical media left a greater
“footprint’in the brain.

v Continned from page 5

they are anly lacking for the name af the

business, address, telephone numberar
some assurance that lend

credibility like credentials
arassociation, etc. before

contact ar making an

DIRECT MARKETING € dmn.ca

demnands andgives themthe option ofeither
receiving Unaddressed advertising material

arnat. Similarto email UMSUBSC RIBE: toopt

autsimplyputa red dat orlabelon your mail

b

b HO Admail

Urnilike private
distribution services,
it's newer left piled inan

appaintment. SPOEIIghf ornthe  apartment orworse,

In additiontoutilizin 100 4 web the customer’s porch ar
brightcolours and gra p?1 s, ridwide ! driveway. The pFr:Iiuma ry

s vy o :

the keytao an effective flyer maybe it's fune advantage forusing
includes an irresistible to go beack o Unaddressed Admail
offerstarting with proven . F is thatit s delivered
head|ines like " MEW", "SALE", bﬂSIES,. 8 . Ejd by Canada Past letter
“WAREHOUSE SALE, *AT LAST" snail mail. carfiers. Yourmessage

THOWS, TINTRODUCINGT,

THOW TN, "WANTED”. "PLBLIC

SALES "NOTICE, etc. Within

and tied to the headline, your affershou

emphasize product&ervice features and

benefits, costsavings, create a sense of

urgencywith a deadline, limited quantities,

and fially how to reach you- address,
telephone, hours, email, website, etc.

Consumers Choice Program:

Similar to the CRTC telemarketing "CO NOT
CALL List Program, Canada Post respects

the privacy of househalders thraugh
theirConsumers Chaice Program. [twas
developed in response toconsumer

is delivered right to the
riailbax by choice.
Insumimary, gheen

Id the costof mass advertising taday, especially

if you are a local arregional business, with

Unaddressed Admail direct marketing, you

can targetyourmarket, and ifdesigned

praperly, will create an immediate response,
aften in the form of a new customer, sales

lead arcash salel

Herry Tse is President of Bench
Strenoth Mail Associates. He can be

reached af hise@bsma.ca ord16-817
B947 For more informaltion on Bench
Strength visit wow bsma.ca
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Loyaltyone €€

AN oI Y AN N
“‘**"/\'—’ v | '-)\— N WAL o, - Discover the secrets to making better connections
with your consumers at the 2012 CMA Summit
L ToN s M) D Y Ay REIMO [fﬂrmer.l*:athe CMA National Corvention). But hurry
O Je=) UNAAN\ AL IWBI AN A before it's sald out.

SPEAKERS:

Sir Ken Robinson World-renowned TED Conference Speaker

Bryan Pearson President & CEO, LoyaltyOne

Jim Lecinski Vice-President, US Sales, Google

Drew Green CEC & Founder, SHOFP.CA
Joe Mimran Creative Director, Joe Fresh

Ethan Zuckerman Director, MIT Caenter for Civic Media

and Co-founder of Global Voices

Plus many, many more as well as a number of breakout sessions.
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Jordan Banks Managing Director, Facebook Canada
David Shing Digital Prophet, AOL
Dani Reiss President & CED, Canada Goose

Marie-Josée Lamothe Chief Marketing & Corporate
Communications Officer, L'Oréal Canada

Alan Depencier Vice-President, Marketing & Transformation
Services, RBC
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